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FALL FESTIVAL

Lehman’s Old Time General Store ushered in autumn, Sept. 24

By Kelley Mohr

At Lehman's Old Time
General Store, old fashioned
does not mean outdated. At
the annual Fall Festival on
Saturday, Sept. 24, the store
showcased old-fashioned
products, pastimes and
entertainment that never go
out of style

Visitors to the store
could €njoy Iree entertam
ment, samples and demon
strations while perusing the
countless shelves ftull of old
time wares. While wander
ing through 10 departments
of the 3.2,000-square-1o0l
store, customers could try
tools and treats that harken
back to a simpler way of
lhfe.

“This 1s more than a
store, 1t'’s a way ol life,
Glenda Lehman Ervin, vice
president of marketing at
Lehman’s. “We picked this
Saturday to highlight our
products and explain not
only what we do but why
we do it and how we do 1it. A
lot of 1t 1s stuff people have
never seen before, making
cider and cooking on the
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Three scarecrows happily greeted customers during the Lehman’s Fall Festival.

grill and apple butter.”

For the Fall Festival,
[.ehman's showcased theinr
authentic histonic products

with a modern day purpose,

whether the product 1s a

wood burning stove capable

of efhiciently heating an
entire house, wooden toys

that foster creativity, hand-
made soap crafted from
local organic ingredients o1
a hand cranked strainer that
filters better than any of its
electronic counterparts

['he store offered interac

nve demonstrations of these

products and more. Visitors

could watch locally raised
beef cooked over gnlls,
apple butter slow churned
over an open fire and pop-
corn popped on a wood
burning stove, complete
with endless free and tasty

samples.
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